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RANKED 3"° OUT OF 32 OEMS
RANKED 2N° OUT OF 14 LUXURY BRANDS

TOPIC COMPARISON TABLE

The chart below displays the most common topics
discussed in reviews, and how often these topics come
up in positive and negative reviews for this brand

POSITIVE REVIEWS
- NEGATIVE REVIEWS

SALES DEPT e

KNOWLEDGEABLE 2%

FRIENDLINESS 20%

HELPFULNESS 0%

PROFESSIONALISM 2%
CARING

HONESTY

PRICE / COST

INVENTORY

DEALS

WARRANTY

MANAGEMENT

TRADE-IN

VALET

49%
13%
15%
6%

DAMAGE TO VEHICLE .Oégﬂy

SERVICE DEPT

MAINTENANCE

COMMUNICATION

WAIT TIMES

2%

LOANER CAR

CLEANLINESS

FINANCING DEPT

PARTS DEPT

HEALTH SCORE
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18.96

Monthly Review Volume:
25% of score

1434

Lifetime Review
Volume:
15% of score

STRENGTHS

SERVICE DEPT mentioned in 51% of
positive reviews, 21.24% over
benchmark

COMMUNICATION mentioned in
15.37% of positive reviews, 34.82%
over benchmark

4.6

Star Rating:
30% of score

96%

Response Rate:
30% of score

WEAKNESSES

STAFF mentioned in 20.14% of
negative reviews, 15.19% over
benchmark

MODEL REPUTATIONS
BMW X5

4.55 Average Rating

Rank 16/31 rated model of the top-selling
models list

REGIONAL STANDOUTS

The map below displays average health
score by state for this brand

RIVALRY

BMW v. Mercedes-Benz
Health Scores

91
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78
MB

BMW monthly review volume: 18.96

Both brands over-index in positive
SERVICE mentions (+22%)

Mercedes-Benz has communication
issues in SERVICE
(+12.23 neg) v. BMW (+3.74% neg)
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